


+7.9% Overall Tea (Globally 2019) 

+15% Speciality Tea (Global 2016 – 2023)

+29%  Speciality Tea (2017-2018  Europe OOH)

+11.2% Speciality Tea (UK/ROI retail 2019)
Allegra, World of Tea, Grocer. 
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• Using pots, trays, tea rack and tea 

caddy increases rate of sale x3

• Same principal on coffee – well 

made drinks, latte art and good 

presentation will drive sales.

• Encourages wider consumption –

“I want one” factor

Drink presentation drives quality – consumers drink with their eyes



POS 

• Posters

• Tray liners

• Menu holders 
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DAILY HYDRATION 

NATURAL SOURCE OF MINERALS

L-THIANINE – Unique to tea   

BURSTING WITH ANTIOXIDANTS 





mailto:oscar@suki-tea.com
https://www.instagram.com/oscarsuki/?hl=en

